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Presentation Notes
Agenda: Get introduced to the social media landscape. Learn some do’s and don’ts. Walk away with tools and ideas you can use to promote your organization/health & safety. 



Crowded...
Hot... Overwhelming...

1.5 billion people are 
online

Today 50% will visit Flickr, 
YouTube, Facebook, 
Blogger, or Digg

People 45-54 yrs are 36% 
more likely than other age 
group to use Twitter 

Facebook: 300 million active 
users. Fastest growing 
demographic is 35+
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Presentation Notes
1.5 billion people are online.
50% will visit Flickr, YouTube, Facebook, Blogger or Digg
People aged 45-54 are 36% more likely than any other group to use Twitter
Facebook: 300 million active users. Fastest growing demographic is 35+



So Why Bother 
With Social 

Media Then?



Learn
Build community

Promote awareness

Educate
Increase sales
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Presentation Notes
So like any journey to somewhere unfamiliar you’ve got to know what to pack.  You may be starting off with an empty suitcase, but eventually you can go from here to…
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..This. 
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SOCIAL MEDIA

2

LearnExplore
Engage

Presenter
Presentation Notes
Think of this as today’s webinar itinerary. Three tools you’ll want to pack on this journey to social media. We’ll go into more detail about these tools during this session. 



1
Explore the Social Media 

Landscape.

Presenter
Presentation Notes
So here’s the first tool: your boarding pass to start exploring the social media landscape. Start by listening and discovery



“Social media are online 
communications in which individuals shift 

fluidly and flexibly between the role of 
audience and author. To do this, they 
use social software that enables anyone 

without knowledge of coding, to post, 
comment on, share content and to form 
communities around shared interests.”

 
- Joseph Thornley 

C.E.O, Thornley Fallis





Twitter 
Facebook 
SlideShare

 Workscape

Tools We Use



Twitter’s not 
all about what 
you had for 
breakfast.



H1N1 Virus

Presenter
Presentation Notes
Here’s one way in which Twitter has been used (there have been many). Doctors and health care organizations have been using Twitter to promote updates about H1N1, and to communicate the latest research and findings. Some believe that Twitter will be a major tool in a public health emergency. And the World Health Organization writes that “timely, accessible and credible health information is critical for improving public health outcomes, whether to help people take action during an outbreak or to prevent illness. Increased access to the Internet and mobile communication combined with the strategic uses of social media can bring public health information to many more people, more quickly and directly than at any time in history.”

The Public Health Agency of Canada provides social media tools, including Twitter, to encourage timely information sharing, collaboration, and interactivity. These tools will help ensure audiences get important health information through the variety of online channels they are using. The US Centers for Disease Control and Prevention maintains a Twitter Channel exclusively focused on the flu at CDCFlu, the federal US govt tweets under Flu.Gov, and the World Health Organization all regularly tweet the latest about the virus. On a local level, Contra Costa Health Services used Twitter to update the number of cases, school closings, and shared tips on how to avoid getting sick. Because people can get Twitter updates on their phone or on the computer, they can stay in touch about rapidly developing situations. 



367 US Hospitals 
Use Social Media



Facebook. It’s 
not just for the 
school kids.





INfo
Newsletter sign-up

Photos
Blog Updates

Presenter
Presentation Notes
Here’s NIOSH’s Facebook Page. They make good use of it to connect their fanbase to their other communication channels, and helpful information sources. 



SlideShare. 
Like YouTube, 
but for 
presentations.

Presenter
Presentation Notes
SlideShare is the world’s largest community for sharing presentations in PowerPoint, Word document, and PDF format.  It gets 17 million visitors a month. 





Discussion 
forums. For the 
stuff you want 
to talk about.



Presenter
Presentation Notes
Check out the Workscape online discussion board for workplace health and safety at http://www.workscape.ca



SOCIAL MEDIA

Learn.

Etiquette matters. 

Here are some tips.2



Twitter Tips



1. Learn the Lingo



Twitter: A social networking tool where anyone 
can send & receive messages of up to 140 
characters long in real-time.

Follower: Person who chooses to receive your 
tweets in their Twitter updates.

Some Twitter Lingo

Tweet: n. An individual message on Twitter. v. 
the action of posting a tweet.

Tweeter: A person who tweets.



Direct Message (DM): Private tweets. You can 
DM people who follow you.

Re-tweet: A repost of someone else’s tweet. Can 
add commentary. Usually distinguished by an “RT”

 or a “via”
 

in the tweet. 

Hashtags: A way to tag or categorize your tweet 
by a specific subject: 
“Proper handwashing

 
is your best defense. #H1N1 

#flu”

@reply / @username: a public message targeted 
to a specific user. 



2. Introduce Yourself

Presenter
Presentation Notes
Help people understand what to expect from your Twitter account by completing your bio, and customizing your background image. 





3. Join in on the conversation

Presenter
Presentation Notes
Twitter has been called the water cooler of the 21st century. Why? Because it primarily centers around the philsophy of conversation. Re-tweet. Answer questions. Introduce and network. Recommend users.  all are based on the need to connect and converse with others. 
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Presentation Notes
People expect responses. Twitter is both a support desk and a corporate culture. Demonstrate a human face to the company. 



From: InformationIsBeautiful.Net

Presenter
Presentation Notes
Aim to be in the good-chatty zone. 



4. Tweet Regularly

Presenter
Presentation Notes
Companies sometimes worry that twittering might require a lot of staff time or even hiring new people to maintain an account. In fact, Twitter works best for businesses when you start slow, devoting a few minutes a day to see whether and how it’s valuable to you. That being said, did you know that the average user tweets once and never comes back? In April Nielsen Online reported that most new users (60%) bail on Twitter after creating an account. A report for the World Health Organization states, “A string of abandoned or infrequently tended social media accounts hurts credibility. Critically health professionals need to use social media to engage in a conversation, not only to “pass down” information.”
Twitter is pretty pointless unless you engage. Seek out like-minded people & relevant organizations to follow. You've also got to post. Regularly. You have to be active, or it doesn't make any sense. Give it some time. Just like with a new cell phone, you can’t expect everyone to know your number and call you right away. You’ve got to get your voice out there. Initiate a conversation and get involved. 



From: InformationIsBeautiful.Net

Presenter
Presentation Notes
So how much should you tweet? There’s no right or wrong number. The most active people post 50+ tweets a day! Aim to tweet at least every other day (Popular opinion polls seem to think that around 5/day should be the maximum). Update your Facebook page every week. Upload a presentation to SlideShare at least once a month. If you can’t muster that level of activity, rethink your involvement in social media at this stage of the game. 



5. Listen

Presenter
Presentation Notes
Know what people are saying about you, your products, your industry. With social media, they have the power and the ability to do so, but you have the power and ability to tune in and listen. 




http://search.twitter.com

1.
2.

3.



Authentic 
Active 
Accurate

 Advertising-Free

Tips for Social 
Media Success



AuthenticA face...

A name...
Straight from his head...



Active

Be responsive...

Monitor...

Be seen...



Accurate

Be sure before you post...

Know your stuff...



Advertising-Free

"Social media is all about being social. 
It's not called selling media. The 

biggest mistake companies make is 
using social media to hawk products. 

It's a turnoff." 
-- Nora Ganim Barnes, Marketing Professor & Director, 

Center for Marketing Research, 
University of Massachusetts Dartmouth



Advertising-Free

X

√



Engage with 

others and take 

it the next level.
3



Integrate

Website
Newsletters

E-mail

Presenter
Presentation Notes
Integrate your social media tools. Put up quick links on your website, esp. the homepage, and if possible your Contact Us page. Add buttons to your e-mail newsletters. Put links to your social media accounts in your e-mail signature. And cross post: tweet about a SlideShare presentation that you just published; mention your new blog post on your Facebook page, and so on. 



Don’t rush it. 
Build gradually.

Presenter
Presentation Notes
You don’t have to join every social media site out there. Take it slowly and establish your identity and presence on the one or two sites where your target audience are before you take on more – if you take on more. It’s advisable to participate more often on fewer sites than infrequently on many. 



Remember, using social media 
tools requires…

•
 

Planning
•

 
Time

•
 

Resources
•

 
Measurement



What can you 
do today?

Create a Twitter
 

account and start 
finding people & organizations to follow
Join Facebook. Add friends and become 
fans of companies and organizations.
Check out SlideShare. Search for 
presentations, pick some favourites, 
and add comments. 

Become a member of Workscape. 
Read and respond to threads.

Presenter
Presentation Notes
Create a Twitter account and start finding people/organizations to follow
Join Facebook. Add friends, and become fans of companies/organizations
Check out SlideShare.  Search for presentations, pick some favorites, add comments. 
Become a member of Workscape. Read and respond to threads. 




What can you do next on 
Twitter?

•
 

Tweet about free events, or links to 
health and safety 
news/information/tips

•
 

Ask questions
 

to get answers or 
opinions

•
 

Re-tweet or tweet other 
organizations’

 
useful information. 

Bring it to YOUR followers’
 

attention. 



What else can you do?
•

 
Create a Facebook

 
fan page and post links 

to healthy events, or photos of health and 
safety initiatives at your workplace

•
 

Upload a presentation to SlideShare
 

and 
tweet about it

•
 

Create an RSS news feed page on your 
Intranet, with content from news sites, 
govt. depts., industry blogs

 
etc.

•
 

Incorporate social media as part of your 
organization’s overall communications 
strategy/plan

Presenter
Presentation Notes
Here are just some suggestions 



Getting Started
•

 
Learning the Ropes, Mashable’s

 
Twitter 

Guide Book: 
http://mashable.com/guidebook/twitter/

•
 

Twitter
 

101 for Business: 
http://business.twitter.com/twitter101

•
 

Facebook
 

Pages Guide:
 http://www.facebook.com/advertising/Face

 bookPagesProductGuide.pdf
•

 
Stating Your Social Media Case:

 http://www.chrisbrogan.com/starting-your-
 social-media-case/

Presenter
Presentation Notes
These are all free resources and include step by step instructions and examples.

http://mashable.com/guidebook/twitter/
http://business.twitter.com/twitter101
http://www.facebook.com/advertising/FacebookPagesProductGuide.pdf
http://www.facebook.com/advertising/FacebookPagesProductGuide.pdf
http://www.chrisbrogan.com/starting-your-social-media-case/
http://www.chrisbrogan.com/starting-your-social-media-case/


5 Twitter Tools To Find People

•
 

Start with “Find People” on Twitter
•

 
Tweepz

•
 

Twellow
•

 
Mr. Tweet

•
 

Local Users/Tweets: Twinkle

Presenter
Presentation Notes
Here are some tools to help you find like-minded people to follow. Besides that, you may find that many people will follow you back if you start following them. Now, this isn’t a technique to get more followers, but often your follower count will increase as the number of people that you follow goes up. 

Start by going to Twitter and clicking Find People at the top of the page. Enter a term, and some useful names will often show up. For instance, typing in “safety” yielded more than 100 Twitter names. 
Tweepz: Search find and discover interesting people on Twitter. Search bios, names, locations. You can then narrow your search results even further by criteria such as: number of followers, number following, key words, location, and more.
Twellow: Like a Yellow Pages for Twitter. There are hundreds of categories and many ways to search through these categories, to help you find people who matter to you. 
Mr. Tweet: Helping you find great people and followers relevant to your interests. Discover great people, enhance relationships by recommending users, and be discovered yourself. 
Twinkle: a Twitter app for the Apple iPhone that lets you see posts from users in your area, even if you don’t subscribe to their feeds. When you post to Twinkle, other Twinkle users can see what city you’re tweeting from. And a tap on the Nearby button lets you see tweets from Twinkle users near you. 




And one technique that’s not on this list? Check who others are following. So, say you found a wellness expert on Twitter, so you start following them, by clicking on the Follow button their Twitter profile page. On that same page you can check to see who they’re following. Often that will give you lots of leads into other Twitter folk with the same interests or who are in the same line of work. 



Beyond the Basics:
 7 Twitter Tools

•
 

Twitter Client: Tweetdeck, Seesmic
•

 
Trends: Tweetstats

•
 

Multiple Tweeters: Co-Tweet
•

 
Photos: Twitpic

•
 

URL Shortener: Bit.ly
•

 
Tweet Scheduler: SocialOomph

•
 

Polls: twtpoll

Presenter
Presentation Notes
Twitter Clients help you track your Twitter stream, group people, better than the Twitter web interface. 
Tweetstats.com: allows you to see what’s going in the Twitterverse. 
Co-Tweet: allows multiple people to communicate through corporate Twitter accounts and stay in sync while doing so. Twitter Trends:
Twitpic: Easily upload photos to your Twitter account, and tweet about them.
Bitly: Shorten, share, and track links (URLs). Reduced URL length makes sharing (re-tweeting) easier. Note that clients like Tweetdeck can now integrate with your Bitly account, to automatically shorten and track your links for you, without having to leave Tweetdeck. 
SocialOomph: was TweetLater. Began as a productivity solution for Twitter. Schedule tweets and keep your Twitter stream going with tweets even when you're not in front of your computer. Publish tweets when your international followers are online and you’re not. 
Twtpoll: Create and distribute polls/surveys on Twitter. 





Free Monitoring Tools

Presenter
Presentation Notes
Some Free Monitoring Tools:�Google Alerts – the latest relevant Google web results
Technorati – blog posts
Social Mention – social media mentions
Addictomatic – the latest buzz on any topic
BoardTracker – message board monitoring
Backtype – blog comments




At first, social media can seem a 
daunting destination. 

Keep an open mind. 
Be curious. 
And enjoy the journey. 



@you Thanks for watching.

Twitter
 

| @CCOHS
Facebook

 
| facebook.com/ccohs

 Email
 

| kristat@ccohs.ca
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